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Begun fifteen years ago, the migration of journalistic
know-how to digital countries has revolutionized the
information professions. And it is far from over.
In the era of social networks, smartphones, and Big Data,
editors aren't just looking for accomplished reporters, but
also for computer wizards. Today, all journalists must
know how to conduct an online investigation, find their
way through a myriad of data, deliver continuous
information, and juggle with time – in both real time and
on replay. They must be able to calibrate content for all
screen formats, work for maximum distribution, co-exist
with algorithms, work with robot reporters, and so forth.
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